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VERSAO CURRICULAR: 2019/2

NOME DA DISCIPLINA: Tépicos em Direito Economico: Mercados Digitais — Digital Markets

CODIGO: DIP068 DEPARTAMENTO: DIP
TIPO: OBRIGATORIA X OPTATIVA ___ OUTROS
C.HTOTAL: 30H HORAS/AULA CREDITOS: 2 PERIODO: -

PRE-REQUISITOS/ CONHECIMENTOS PREVIOS: N&o héa pré-requisitos

NUMERO DE VAGAS: 30

EMENTA: A disciplina optativa mercados digitais busca compreender o crescente fendmeno do emprego da tecnologia em
diferentes atividades econdmicas e na sociedade, realgando os impactos econdmicos e juridicos, e a consequéncia de tais
impactos para o desenvolvimento econdmico. Compreende, assim, uma parte geral, com o objetivo de estabelecer as bases
conceituais do fendmeno e a sua relagdo com inovagdo e desenvolvimento. Ainda, em uma parte geral, busca entender quatro
elementos distintivos mais evidentes que seriam observaveis pelo termo mercado digitais e que se interconectam, realgando
aspectos de regulagdo e concorréncia: (a) o mercado de plataformas, com a revolugdo disruptiva na intermediagdo dos mercados;
(b) os algoritmos e inteligéncia artificial, em particular as dificuldades de regulagdo e consequéncias concorrenciais; (c) a
regulagdo quanto ao “big data” — o fendmeno da hiperinformagdo — e a protegdo dos dados; e, por fim, (d) o choque antitruste em
face das grandes companhias de tecnologia, as “big tech's”.

Depois a disciplina apresenta dois segmentos especificos, de casos tdpicos: (a) o primeiro centrado no mercado financeiro e
tecnologia, com discussdes relativas as fintech's, open banking e moedas digitais. E o segundo (b) centrado no mercado de
entretenimento e na disrupg@o ofertada pela tecnologia, alterando os modelos de prote¢do da criagdo e o fendomeno da “gig
economy”, dos robds e seus impactos econdmicos.

The optional discipline digital markets seeks to understand the growing phenomenon of technology employment in different
economic activities and society, highlighting the economic and legal impacts, and the consequence of such impacts for economic
development. It comprises, therefore, a general part, with the objective of establishing the conceptual bases of the phenomenon
and its relation with innovation and development. Still, in a general part, it seeks to understand four more obvious distinctive
elements that would be observable by the term digital market and that interconnect, emphasizing aspects of regulation and
competition: (a) the platform market, with the disruptive revolution in market intermediation; (b) algorithms and artificial
intelligence, in particular the difficulties of regulation and competitive consequences; (c) regulation of the "big data" - the
phenomenon of hyperinformation - and data protection; and, finally, (d) the antitrust clash in the face of the big technology
companies, the 'big techs’.

Then the discipline presents two specific segments, of topical cases: (a) the first focused on the financial market and technology,
with discussions on fintech's, open banking and digital currencies. And the second (b) focuses on the entertainment market and
the disruption offered by technology, changing the creation protection models and the phenomenon of "gig economy", robots and
their economic impacts.
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Parte geral:

1. Definicdo de mercados digitais: direito e desenvolvimento
Inovacdo, tecnologia e desenvolvimento
Regulacdo e antitruste: mercado de plataformas
Regulacdo e antitruste: algoritmos e inteligéncia artificial
Regulacdo, mercado digital (big data) e protecdo de dados
Big Tech's e antitruste

A

Parte especifica — casos (primeira parte):
7. Mercado financeiro e tecnologia: fintech's e open banking
8. Mercado financeiro e tecnologia: moedas digitais

Parte especifica — casos (segunda parte):
9. Mercado do entretenimento, tecnologia e propriedade intelectual
10. Gig economy, rob0s ¢ impactos econémicos

General part:
1. Definition of digital markets: law and development
2. Innovation, technology and development
3. Regulation and antitrust: platform market
4. Regulation and antitrust: algorithms and artificial intelligence
5. Regulation, digital market (big data) and data protection
6. Big Tech's and Antitrust

Specific part - cases (first part):
7. Financial market and technology: fintech's and open banking
8. Financial market and technology: digital coins

Specific part - cases (second part):
9. Entertainment, technology and intellectual property market
10. Gig economy, robots and economic impacts
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Site da disciplina
https://sites.google.com/view/mercadosdigitaisfdufmg/

Sites de pesquisa

https://matchmakereconomics.com - The New Economics of Multisided Platforms
https://cgi.br - Comité Gestor da Internet

http://irisbh.com.br - Instituto de Referéncia em Internet e Sociedade
https://www.dtibr.com/ - Centro de Pesquisa em Direito, Tecnologia e Inovagéo
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